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WOMEN EMPOWERMENT: ADDRESSING THE CHALLENGES IN BUILDING THE SOCIO-
ECONOMIC STATUS

Ms. S. Suganya
Ph.D. Research Scholar, PG & Research Department of Public Administration, Anna Adarsh College for
Women, Chennai.

Dr. S. Marcelin Pushpa
Associate Professor, PG & Research Department of Public Administration, Anna Adarsh College for women,
Chennai.

Abstract

Women’s empowerment in India is heavily hooked into many various variables that include geographical
location (urban/rural), educational status, social station (caste and class), and age. Women’s empowerment
policies exist at the national, state, and panchayat levels in many sectors, including health, education, economic
opportunities, gender-based violence, and political participation. However, at the community level there are
significant gaps between actual practice and policy advancements.

One important feature for the gap in implementation of laws and policies to address insight, economic
disadvantages, and violence against women at the public level is that the largely male-domination structure that
governs the community and families in much of India. As such, women and girls have restricted mobility,
access to education, access to health facilities, and lower decision-making power, and knowledge higher rates of
violence. The Political participation is also delayed at the Panchayat level and at the state and national levels,
despite existing reservations for women.

Keywords: Women Empowerment, Health, Education and Socio-Economic Status.

INTRODUCTION

Women’s empowerment in India is heavily hooked into many various variables that include geographical
location (urban/rural), educational status, social station (caste and class), and age. Women’s empowerment
policies exist at the national, state, and panchayat levels in many sectors, including health, education, economic
opportunities, gender-based violence, and political participation. However, at the community level there are
significant gaps between actual practice and policy advancements.

One important feature for the gap in implementation of laws and policies to address insight, economic
disadvantages, and violence against women at the public level is that the largely male-domination structure that
governs the community and families in much of India. As such, women and girls have restricted mobility,
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Abstract
Digital marketing is all about reaching out to targeted customers at the right time. In today s technological
world, connecting with customers online is one of the best ways to develop our business. With the
help of digital marketing it has made it easy for all small scale businessmen to launch their products
with simple startups. Few fashion accessories which are available in digital marketing are handbags,
jackets, watches & jewelers, etc. The present study deals with the impact of digital marketing on
&shimmoﬁw.ﬁcmainaimofmhsmdyistoandﬂcﬂnawamofmﬁmadm
byastomctsthmughsocialmediaapps,tointhigmcd)cvmiom fashion accessories purchased by
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" Data has been collected by using well-structured questionnaires and responses have been analyzed by
using statstical tools such as percentage method of analysis and ranking
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A STUDY RELATING TO
USERS PERCEPTION AND
SATISFACTION TOWARDS
PAYTM IN CHENNAI CITY

M.S Asma I“athima, M.Phil. (Research Scholar), PG & Rescarch 1 Jepartment of commerce,
Anna Adarsh college for women, Chennai-600040),

Jathimaasma$38@gmail.com

Dr. M. Anita, Associate Professor, PG & Research Department of commerce
Anna Adarsh College for Women, Chennai-600040,

anitaravishankar@annaadarsh.edu.in

Abstract

Today’s world is absorbed with digital technology and developments, from daily bread to
business, home to office implementation of electronic gadgets have become part and parcel
of life. Paytm (“pay through mobile”) is an Indian multinational technology company that
specializes in digital payment system, E-Commerce and financial services, based in Noida.
Paytm’s presence in the Indian E-Commerce market is growing. Paytm is currently available in
I'1 Indian languages and offers online services such as mobile recharges, utility bill payments,
travel, movie, and event bookings, as well as in-store payments using the Paytm QR code
at grocery stores, fruits and vegetable shops, restaurants, tolls, pharmacies, and cducational
institutions. The study is an attempt to cvaluate the Users’ perception towards Paytm. The
objectives of the study are to analyze the overall perception and satistaction of the users towards
Paytm and identify the problems faced by the users while using Paytm,

Keywords: E-Commerce, Paytm, Users, Perception, Payment

INTRODUCTION:

Today’s world is absorbed with digital technology and developments, from daily bread to
business, home to office implementation of electronic gadgets have become the part and
parcel of the life. The world witnessed a rapid growth in E-commerce in the recent years,
Widespread use of mobile devices in the eccommerce has a role in this expansion, Associated
with growth of trading volume and the introduction of new devices and new products cmerpe,
One of such latest product is E-wallet. E-wallet has changed the world's payments system by
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AND SATISFACTION TOWARDS
E-WALLETS IN CHENNAI CITY

Swetha. R, M Phil Research Scholar, Post Graduate and Re

DRABHARATI UNIVERSITY

searc e Department of Commicro
Anna Adarsh College for Women, Anma Nagar, Chennai-600040)

swetharam ! SOX@ gpmail com

Dr. B. Sudha, Associate Professor and Head, Post Graduate and Researely 1 Jepertment of
Commerce, Anna Adarsh College for Women, Anna Nagrar, Chennai- 600040

sucdha6 2 gmail com
Abstract

The advancement of technology has resulted in numerous breakthroughs, and this Progress
has played a significant role in changing the way we transact in daily life. Especially alter the
introduction of smartphones, life has become much casier, with all payments and transactions,
taking place electronically. This has paved the way for the development of a platform known
as electronic wallet or E-Wallet and serves the same purpose as a credit or debit card, Virtual
cash, also known as cashless transactions, is a revolutionary technology that has seen rapid
growth over the years. Demonetization drove businesses to accept cashless payments, which
today is immensely popular in every industry. The present study focuses on the awareness and
satisfaction level of the users. The problems faced by users while interacting with the I-Wallets
have also been studicd. The questionnaire method is used to collect data, and it is also used to
analyse the paper’s objectives.

Keywords: E-Wallet, Users, Digital Payments, Cashless Transactions, Demonetization,
Consumer Awareness and Satisfaction.

INTRODUCTION:

The present world is caught up with advanced digital innovation and improvements, constantly
transforming most facets of our daily life from daily bread to business, home to office; exccution
of electronic devices have turned into an integral part of the life. In particular, digitalization, also
known as industry 4.0, has resulted in vertical integration of business channel capacitics. The
digital revolution is certainly transforming all types of business and the services they deliver,

Virtual cash is a game-changing technology that has exploded in popularity in recent years
and is now used in almost every business. Cashless services have been shown to be the future

VOL: XXIV, NO. :1(VIII), 2022 105
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{hsiract
Nowadays electionic payments have drastically increased due to the rapid increase in online shopping
or Intemet-based banking, Now in twenty-first-century clectronic payments has became the first option
for the tamster of money to/from payer/payee. onePeis a digital wallet and eccommerce payment system
walore, India. 1t was founded by Sameer Nigam, Rahul C hari, and Burzin December
ment app built on the Unified Payments Interface, and it went live in

 system allows money transfer between any two bank accounts by
arge convenient, DTH, data

startup based in Bany
2015, Phonel’e was the first pay
August 2010, (UPD. UPLpaymen
using & smartphone. Using PhonePe, clients can send and get cash, rech
cands, make utility portions, pay at shops, put asscts into charge saving resources, liquid Funds, buy
secntity, shared resources, gold, and silver. Besides PhonePe allows clients to book their Ola rides, pay
for Redbus tickets, book flights and inns on Goibibo through the Switch stage. The major objective of
(his study is to find whether consumers are satisfied with using online payment through phonepe app.

Neywords: Phonepe, Consumer Satisfaction, Online Payment, Digital Wallet, Booking

lickety.,

INTRODUCTION

Digital wallets are virtual wallets that store a user’s payment information. With the rise in
net penetration and smartphone usage in India, digital wallets system has seen major changes
within the last five years. Options of digital wallets like security from stealing compared to
ancrent currency and therefore, the ability to form transactions throughout the day, attracted tons
ol customers fo use digital wallets. Tons of fin-tech corporations emerged, dynamic the digital

VOL: XXIV, NO. :1[(VIII), 2022 305
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A STUDY ON IMPACT OF
PERSONALITY ON TECHNOLOGY
ACCEPTANCE WITH SPECIAL
REFERENCE TO SMART PHONE
USERS

Dr. R. Uma, M. Com., M. Phil., Ph.d., Guide And Research Supervisor, Associate
Professor, PG and Dept of Commerce, Anna Adarsh College for Women,
Anna Nagar, Chennai -600 040
A.Pooja, Research Scholar. PG and Research Dept of Commerce, Anna Adarsh College for Women,
Anna Nagar, Chennai -600 040)

poojaanand265@gmail.com

Abstract

Technology is becoming increasingly automated, aiming to case the li
besides the advantages of this trend, users are facing with increasing risks, e.g.. regarding their
bile phones highly influence our personality. In today’s world our mobile phones

fe of its users. However,

privacy. Mo
are involved when our day starts and till it ends.
are increasingly intertwined into our communities and everyday life.
rest to study how people use their smartphones and which
d communication routines. Smartphones are
information search,

Smartphones
Consequently, there is rising inte
factors affect application choice, interaction an
more than phones, including features such as navigational maps, cameras,
and games. It is possible to study smartphone usage in the wide and collect large datascts on
naturalistic human behaviour, radically different from traditional laboratory experiments
ul to find out how consumcr personality is accepting the latest technology
A study on impact of personality on technology acceptance
arc adopting them to latest technology. Hence, this
[ personality on technology acceptance of smart

This study will helpf
smart phones and updating them.
is important to determine how consumers
study is carried out to find out the impact 0
phones.

Keywords: personality, smartphones, (echnology, information, peoples.
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CONSUMER ADOPTION AND
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E-WALLET: A STUDY WITH
REFERENCE TO CHENNAI CITY

Dharani.R, M Phil (Research Scholar),PG & Research Department of commerce
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Dr. Shirline David, 4ssociate Professor & Head Department of Accounting & Finance
Anna Adarsh College for Women, Chennai-(600040), Tamil Nadu, India
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Abstract

In modemn world mobile phones are used everywhere by everyone. It is indispensable in the
daily life of people. Advancement in Technology has made everything possible in one touch.
Smart phone has enabled easy banking, payment for all services, booking tickets, rooms &
restaurants. E-wallet is one such new addition to the services available in smart phones. The
term E-wallet stands for electronic wallet. The E-wallet is an easy way of carrying cash in digital
format and by linking your credit and debit card information in smart phone. Through E-wallet
application, money can be transferred irrespective of time & place. Instead of using physical
plastic card to purchase products one can use computer, smartphone or tablet to pay money. It
is one of the most convenient ways of paying money. The usage of E-wallet is growing rapidly
as it helps in increasing the speed of the transaction. There are various types of E-wallets in
India, like- Semi-open, Open, Semi-Closed and Closed. During Covid-19 pandemic the usage
of E-wallet among users has increased. The reason is to avoid the spread of virus and physical
touch while exchange of cash. This has created a path towards cashless economy. The aim
of the study is to find out the extent of users adopting E-wallet & the level of satisfaction
towards E-wallet. To analyze the usage of digital payments during Covid-19 and to understand
the problems faced by the users of E-wallets have also been studied. The data was collected
from users of E-wallets. The same was analyzed and interpreted using statistical tools like

VOL: XXIV, NO. :1(X), 2022 25
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IMPACT ON TEENAGERS
BUYING BEHAVIOUR TOWARDS
ONLINE MARKETING
DURING COVID-19

Dr.S.Anitha, 4ssistant Professor Department of Commerce
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anithasuresh@annaadarsh.edu.in

Ramya.P, Research Scholar, Department of Commerce
Anna Adarsh College for Women Anna Nagar, Chennai-600040

" ramyaponnurangam99@gmail.com
Abstract

The term online marketing refers to a set of Tools and techniques for promoting products and
services over the internet. It evolved into a platform that anyone with an Internet connection
can use .It is impossible to reject and hide from the media. The attitudes of teenagers regarding
branch choosing as a result of online marketing or discussed .The most important for all the
business specially to teenagers which spend much time by using internet through computers
and Smartphones. With this prospective teenagers are the most important segment for customer
who infinitely spend their money on online marketing. It constantly involved the uses of social
media, brand selection, marketing strategies and Advertising. The 102 peoples sample survey
respondents are belonged to the age 13 to 19 competition strategy behind online marketing to
teenagers, Teenagers brand selection are pros and cons of online marketing on teenagers. The
main objective of this paper is to investigate the best statistics online marketing as well as the
best purchasing process. The purpose of this study is to look at the different way of customer
retention can be done by online marketing by teenagers in Chennai. Questionnaire method is
adopted for selection of data and the same is used to for analysing the objectives of the paper.

Keywords :Online marketing, Marketing strategies, Brand selection and Advertising.

INTRODUCTION

The Online marketing was introduced to the world, and it’s role in every business marketing
strategy is growing day by day. Online marketing relies on the internet to deliver desired
advertisements to consumers, and it includes many aspects such as e-mail marketing, social
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Abstract

In today’s technology-driven world, social networking sites have become a way for organisations to
reach a wider audience with their marketing initiatives. With the advent of social media, the tools and
tactics for connecting with customers have changed dramatically, as a result, businesses must leamn
how to use social media in a way that is compatible with their business strategy. Websites for social
networking are very popular, and many people use them on a daily basis. These websites have had
a significant impact on the lives of many people. The study uses empirical research to examine the
effectiveness of social media as a marketing tool and the extent to which it assists customers in making
purchasing decisions. Social media is a worldwide phenomenon that has revolutionised the way people
connect and communicate. It has become a very important gradient in today’s marketing. Using social
media for internet marketing is a must for all businesses, especially in areas where trends change rapidly,
such as fashion, cuisine, and crafts.Internet technologies and web-based applications have been steadily
developing. In recent years, social media usage has increased, making it easier for businesses and
customers to interact with one another and their friends. Work related issues as well as to communicate
with a big audience. In today’s marketing mix, in general, and in promotion mix, in particular, social
media has become a very essential ingredient. Adapting some type of internet marketing through social
media is a critical component for any businesses, especially in industries like fashion and handicrafts
whmtmdssﬁﬁ&equmﬂy.Theshﬂywasom&Medﬂmugbamnmdquwﬁommhemdme
nmnba’ofmpondentswemlOO.ThcmsidmtsofCtmnaimokpmtinﬁﬁssurvey.Themajorﬁndings
of the study are as follows: majority of the using social media for purchasing products are from age
group 20-25, 22% ofﬂlereSpondentsbelongto25-30yws,4%ofthe respondents are from age
group 30-35 years, 2% are from age category above 35 yearspmfertopurchas:eonline.40°/o of the
mspondmtshawpumhasedpMMIhwmwemgadvuﬁmtﬂmughmtaMZS%ofﬂn
respondents feel online shopping easy and convenient, 40% of the respondents prefer both cash on

deliveryaswellasonlincpaymentasamodeofpaymmt.
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Abstract

A little piece of plastic has altered the way people make transactions over the last
few decades due to global digitalization. All sectors, including the financial industry,
have seen significant changes as a result of technological advancements, and banking
transactions have also altered dramatically. The traditional method of payment (cash) is
being pushed out and in favor of credit/debit cards or other forms of electronic payment.
People use debit cards/credit cards, also known as ‘plastic money,” to withdraw money
or make transactions. The usage of plastic money has been influenced by an increase
in income, the introduction of new products and services, high standard of living, and
the rise of the entertainment industry, The latest financial reforms have also resulted in
the financial product marketing, which has grown highly intense, requiring marketing
tactics and efforts. The aim of this paper is to figure out customer’s perception and
attitude towards usage of plastic money in Chennai city. The data for the study was
gathered from generating a structured questionnaire to respondents and the results was
used to investigate the acceptability of the plastic cards among Consumers in Chennai
city and the variables that influence usage of plastic money. This study also focuses
on the respondent’s opinion of plastic money’s acceptability, utility, and affordability.
The findings of the study revealed that factors influencing respondents to the usage of
plastic money are simplicity, convenience, time saving and less paper work.

Keywords: Plastic Money, Payment, Transactions, Money, Debit Cards/Credit Cards.
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Women’s empowerment in India is heavily hooked into many various variables that include
geographical location (urban/rural), educational status, social station (caste and class), and age.
Policies on women’s empowerment exist at the national, state, and native (Panchayat) levels in many
sectors, including health, education, economic opportunities, gender-based violence, and political
participation. However, there are significant gaps between policy advancements and actual practice at
the community level.

One key factor for the gap in implementation of laws and policies] to address discrimination,
economic disadvantages, and violence against women at the community level is that the largely
patriarchal structure that governs the community and households in much of India. As such, women
have restricted mobility, access to education, access to health facilities, and lower decision-making
power, and knowledge higher rates of violence. Political participation is also hindered at the
Panchayat (local governing bodies) level and at the state and national levels, despite existing
reservations for women.

Keywords: Women Empowerment, Health, Education and Socio-Economic Status.
Introduction

Women’s empowerment in India is heavily hooked into many various variables that include
geographical location (urban/rural), educational status, social station (caste and class), and age.
Policies on women’s empowerment exist at the national, state, and native (Panchayat) levels in many
sectors, including health, education, economic opportunities, gender-based violence, and political
participation. However, there are significant gaps between policy advancements and actual practice at
the community level.

One key factor for the gap in implementation of laws and policies] to address discrimination,
economic disadvantages, and violence against women at the community level is that the largely
patriarchal structure that governs the community and households in much of India. As such, women
and girls have restricted mobility, access to education, access to health facilities, and lower decision-
making power, and knowledge higher rates of violence. Political participation is also hindered at the
Panchayat (local governing bodies) level and at the state and national levels, despite existing

reservations for women.
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Role of Women in Ecotourism

As a woman in a man’s world, you have to fight for your right to participate on an

equal footing
- Cherie Blaire

Women are the backbone for a sustainable environment. Many women environmental activists
have given most of their life in protecting and caring for nature. There are several movements
and initiations taken by the women to keep the environment in shape. Some of the movements in
India are Barefoot College, Solar Warrior, Ecodefense, United Nations Earth Summit, Chipko

Movement and Greenbelt Movement.

Ecotourism originated in the late 70s and it seems to be situated in the backdrop of postmodern
tradition. Ecotourism has a contextual approach where the perspective of the one’s involved are
valued equally as the perspective of the one in power. Ecotourism contributes in the taking care
of the nature and the culture with complete gentleness. It tries to promote the development of the
locals economically and also works on preserving the locality. The aim of ecotourism is to give
an enlightening and positive experience to the locals as well as the visitors by supporting the
locality financially. Ecotourism while promoting economic development provides an opportunity
to the local population to develop within the structure of the economic system. Ecotourism is
also considered as knowledge tourism as the people come to an understanding of the culture and
nature of the destination they are visiting. The ecotourism focuses more on the stakeholders than
the shareholders. The important stakeholders would be the locals living the area. Ecotourism
involves not only the powerful people but also those who are living and experiencing the culture
is given more importance. The most important factor is what kind of views the stakeholders have

regarding ecotourism, either a caring view or conquering view.

The usual traditional tourism which is quite popular and profitable has great effects on the nature
and also on the people. Considering tourism, the traveler’s leave the locals with a huge mess,
just as the local women is taken in as a prostitute. The tourism is determined mainly by the profit

as the tourists or the individual would want to get back whatever they invested. This can be
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ECOLOGY AND ECONOMY: AN ECOTOURISM PERSPECTIVE

Bhavana Marwaha
Research Scholar
PG & Research Department of Public Administration
Anna Adarsh College for Women, Chennai

International Ecotourism Society defines ecotourism as: "responsible travel to natural
areas that conserve the environment and improve the welfare of local people". Ecotourism has
mainly attracted the private investments as there are many privately owned natural reserves
and natural parks established in most of the developing countries. Most of the privately owned
reserves are managed and financed well; they maintain an environment friendly space even
though their motive is to make profits. In such a way the tourism sector can work to protect
and restore the natural valuables and preserve the ecological balance and biological diversity.
If there is a failure in the proper planning, managing and monitoring of the ecotourism
destinations, then it will be misrepresented and be used solely for commercial purpose; it might
as well promote activities that damage the environment in the nature or ecotourism

destinations.

Ecotourism was evolved further in the eighties mainly because of the various
conservation conference held by the IUCN in the years 1982, 1992 and 1996. Moreover, the
International Ecotourism Society which was founded in the year 1990 was also a huge step
towards the development of ecotourism as the organization was formed only to work on
ecotourism. In the year 1991, the organization had its branch in the United States and they
decided upon the definition of ecotourism which is agreeable to most of them. It stated that
ecotourism is responsible travel which preserves the environment as well as maintains the
livelihood of the local community. This definition was the base of the World Wide Fund
(WWEF) for Nature Project Tourism in the year 1994. This project had a detailed list regarding
what and how ecotourism should be. The first opinion of ecotourism which considered the
traveler’s attitude was also added to the list. The lists by the WWF, Ecotourism society and the

UNDRP are all a great influence in ecotourism.

In general ecotourism can be considered as an economically and ecologically sound
tourism. There might be different values and perspectives on ecotourism but it all is inclined

towards a single point of conserving the nature and the culture.



Kala Sarovar ISSN: 0975-4520
(UGC Care Group-1 Journal) Vol-24 No.01(II) January-March 2021
E-WASTE AND IT’S MANAGEMENT

S.Vanitha
Ph.D., Research Scholar; PG and Research Department of Public Administration,
Anna Adarsh College for Women, A-1, II Street, Off 9th Main Road, AnnaNagar, Chennai— 600040.

Abstract

E-Waste has become one of the largest increasing waste in the modern age. E-waste are polluting drinking water and harming
ecosystems around the world. E-waste is harmful since it includes toxic chemicals. It is projected that 75% of electronic goods
are retained in classrooms, homes, workplaces, etc., leading to confusion on how to handle them. E-waste management must
begin at the point of development. The recycle and reuse of E-Waste would be the strongest option for reducing E-Waste. This
paper highlights the handling of E-Waste and the measures that can be taken to handle E-Waste efficiently.

Introduction

E-Waste is the waste from electronic and electrical devices. E-waste consists of waste produced from used digital equipment
and household equipment not suited for their planned original usage or the end-of-life product. E-Waste is considered
dangerous, as certain components of some electronic products contain materials that are hazardous, depending on their
condition and density.These wastesare harmful and they endanger human health and the ecosystem.

Computers, TV, printing, faxing machines, electric lights, wireless phones, audio devices and batteries have to be properly
disposed otherwise it will leach plumes and other substances into soil and ground water, polluting the environment. Most of
these items may be sustainable if it is reused, remodeled or reclaimed to be less detrimental to the environment.The
information and communication development in the 20th century has introduced tremendous improvements to people's lives, to
the environment, to businesses and to organizations. In our contemporary days these developments have revolutionized the
nature of our lives. Simultaneously, these also contributed to several issues, including the dilemma with large amounts of
electronic waste and the electrical waste.

The following are the causes of E-Waste:-

¢ Advancement of Technology

When new technology is introduced then product with the old technology becomes obsolete.

¢ Changes in Style, Fashion & Design

The company change the design and style of product each and every time to market their products and old style becomes an E-
Waste.

e Nearing the end of their life

When the product is fully utilized, when it has served its purpose it becomes an E-Waste

¢ Not taking precautions while handling them

If the product is not handled properly, it becomes repair, also if spare parts of the product is not available then the product
cannot function properly and it becomes an E-Waste.

Source of E-Waste

In India, about 70% of the e-waste produced in the country comes from the public, government and private sectors. The
contribution of individual households in e-waste is comparatively limited at about 15%; the rest being contributed by
manufacturers. While individual households are not major contributors to computer-generated waste, they purchase large
quantities of durable consumer products and are thus potential creators of e-waste.

The sources of E-Waste are :-

1. IT & Telecom equipment’s such as computer, laptop, DVD / CD Player, Mobile phones, Printers, Tablets etc.,

Household Appliances such as TV, Fridge, Washing Machine etc.,

Consumer & Lighting equipment’s

Electrical & Electronic Accessories

Toys & Sports equipment’s

Medical Devices

Monitoring & Control Instruments

Nk N

Why so much ado about E-Waste?
Approximately 50 million tonnes of E-waste are generated worldwide per year.

e The United States dismantles 30 million machines per year. Every year over 100 million telephones in Europe are disposed
of.

e The Environmental Conservation Agency reports that just 15-20 per cent of E-Waste is recycled, while the majority of the
electronics are recycled immediately to garbage dumps and boilers

e About 1.5 million personal computers (PCs) become outdated in India every year and this figure will keep increasing. The
city ofBangalore alone generates 600 tons of E-Waste.

e A recent study by “ASSOCHAM estimates that India produces 13 Lakhs MT of e-waste per annum with a CAGR
(Compound Annual Growth Rate) of 25 percent.”

121 |Page



LN _NON®)
SHOT ON POCO X3

Scanned by TapScanner



Rrsmem

IJIJNAsA

A Journal of the History of Ideas & Culture

Volume : XXXVIII 2021

HISTORY OF

L
- -
b
L
O
<
<
-
o
=
O
ke
<

O
m
>
@)
Qo
O
e
r
- |
&
,, Y
51 stm 2 m|

Department of History and Indian Culture
University of Rajasthan, Jaipur, India

Scanned by TapScanner



JIJNASA
A Journal of the History of Ideas and Culture
Vol. XXXVIII. 2021

A Peer-reviewed /Refereed National Journal

ISSN : 0337-743-X

Scanned by TapScanner




18

A STUDY ON ALTERNATIVE INVESTMENTS IN INDIA ————
Prof. Surabhi Gawade Prof. Jonita D'Costa, Prof. Sunny Mondal, Ms. Shivani Joghi

19

A STUDY ON MENTAL HEALTH AND TEACHING COMPETENCY OF ]
SCHOOL TEACHERS

20

M. Sheela, Dr. Y. Stanly Selvakumar
BREACHING THE GLASS CEILING IN INDIAN HOTEL INDUSTRY
Prathibha.R, Neepa Premodh

21

A STUDY ON DIFFICULTIES FACED BY YOUNG USERS OF SOCIAL
MEDIA ADVERTISEMENTS
J.Jani Mercybai, Dr.S.Sahayaselvi

22

EVALUATING THE IMPACT OF VOCATIONAL TRAINING ON WOMENS
EMPLOYABILITY IN GWALIOR REGION
Monika Mourya, Dr. V. K. Agrawal

EXISTENTIAL RESPECT AND CONFLICT IN ANITA DESAI’S
FASTING FEASTING
Dr. Yogesh R. Patil

24

A STUDY ON EMPLOYEE MOTIVATION WITH REFERENCE TO B2K
INFOTECH PVT LTD, ERODE
Dr. GUNASEELA PRABHU K, LAKSHNA RUBAVATHY A, MOHAMMED NOWFAL K

25

WOMEN EMPOWERMENT PROGRAMMES IN TAMIL NADU-A
STUDY

T.Ranjeetha, Dr.S.Marceline Pushpa

26

A STUDY ON MID-DAY MEAL SCHEME AND ITS IMPLEMENTATION
IN CHENNALI, TAMIL NADU '

Parveen M. Shereef, Dr. S. Marceline Pushpa

139

27

KARMAYOGA & THE PATHS OF TRANSFORMATIONAL
LEADERSHIP IN BHAGWAD GITA :

Dr. Ashutosh Shukla

144

DECADENCE EXISTENCE IN “A STREET CAR NAMED DESIRE” BY
TENNESSEE WILLIAMS

S.KAVITHA

149

29

PSYCHO-ANALYSTIC STUDY OF WOMAN IN THE NOVEL OF GONE
GIRL BY GILLIAN FLYNN

S.VARSHA VARDHINI

153

A STUDY OF HYPER LOCAL DELIVERY CONCEPT INE —
COMMERCE

Dr. Mahesh Bhalakrishnan, T.Anand

31

NANOPARTICLES FROM MEDICINAL PLANTS AND THEIRANTIL-
BIOFILM ACTIVITY

Aravindh S, Kanagaraj C, Mohanapriya B

159

32

ANTIBACTERIAL STUDIES OF AZADIRACHTAINDICA BARK RESIN
AND GELATIN MDRORGANISM

Mohanapriya B, Kanagaraj C, Aravindh S

164

33

SCREENING OF ANTIBACTERIAL AND PHYTOCHEMICAL

CHARACTERS OF VITEX NEGUNDOLINN, AGAINST CLINICAL
PATHOGENS

167

Kulandhaivel M, Priyadarshini K Sankareswaran M, Anbal S, Srinivasan P, Rajalakshmi M
19 &1 T ™1 U5

3. s |

172

Scanned by TapScanner



. A Journal of the History of Idecas and Culture

Jijnes? 1337.743X ‘
15N %3 OMEN EMPOWERMENT PROGRAMMES IN TAMIL NADU-A STUDY

M.PHIL Scholar PG & Research Department of Public Administratj
T,Rtl}"'” College for Women Anna Nagar, Chennai-40 o
Marceline Pushpa Head of the Department PG & Research Department of Public

pes Administration Anna Adarsh College for Women Anna Nagar, Chennai-40

ABST mc“\;lomcn Empowerment is one of the important issues in the progress of the development
countrics all over the world. Women Empowerment is a process which has many dimensions,
of he women will gain the major share of control over material resources, human resources,
where | | resources like knowledge, information and ideas and financial resources like money and
' over decision making at all the levels including their home, society, community and Nation
in power. Female population in Tamil Nadu is nearly half of the total population in the State.
main obstacle to the Women Empowerment has been the poverty and low level of educational
inments among Women. Hence the Government of India and the Government of Tamil Nadu
have framed various policies, schemes and implemented various programmes and many ratified
various Social Legislations to eradicate the poverty and to provide education to the vulnerable
wections of the society especially the girl child and women. The National concern for Women
Welfare is reflected in our Constitution and Legislative provisions which govern the Rights of
Women and obligations of the Government, society and family towards women. Our nation has
slways been advocating and striving to provide for the basic rights of the women. Through the
contitutional provisions and various special legislations brought by our Indian Government, women
are given equal opportunities and facilities to develop in a healthy manner and in conditions of their
freedom and dignity. Within the democratic framework of our country, our legislations, development
«hemes and policies, plans and programmes are aimed at women's advancement in different
spheres. The implementation of the Schemes for the Empowerment of women is done by The Social
Welfare and Nutritious Meal Programme Department through various Institutions. Thus, through all
these enhancing instruments The Government of Tamil Nadu has also made significant progress in
xchieving Empowerment of women and providing equal opportunities for them in all spheres of life.
This study illustrates various schemes and programmes implemented by the Government of Tamil
Nadu and suggestions to enhance its significance and effectiveness in-order to reach a large volume
of targeted people and thereby achieving the efficiency of the efforts of Government.
Keywords: Empowerment, Poverty, Education, Government schemes.

INTRODUCTION

The past trend and direction of civilization have witnessed the dominance and authority of human
men ut the course of history of the world. In India also, women have been governed by the
1ora longer period. A woman is under the subjugation of her father when she was a child, when
m under that of her husband, later under her sons and if has no sons then to the agnatic
Noman s se t_here is no woman whatsoever who is fit to be independent. This clearly shows that
resul ormisconsndered as a w.uklmg, .hence they are always to be protected and con.trolled. As a
» Womanhood which constitutes one half of humanity, continued to remain dependent
?’i‘hhuw and a women's status became analogous to that of a cattle and a slave, not at par
™ Portany m::p art in socio-economic, political and cultural life. The status of women is one of the
mplete]y infe:remen"", for the nation’s development. Ideologically women was considered
:“ﬁ;ﬂ 2 stage :;.'::::‘?;? the male, l‘;avingd no significance, no personality; es;ccl:llyo:vh.e wtas
Ve tragiy; ubjugation to demand any right, suppressed and oppressed. Owing (o
Wailip "‘d;lellom and customs and social prejudice, the majc::"i,tr; of our women are incapable of
onom depend:: of the rights and opportunities bestowed upon them. Lack of education,
“omen is the pi,,ofe also act as drags on their development as self-reliant independent citizens. As
of the family, the programmes for various Women's Empowerment assume

V°|.
Me ;

Scanned by TapScanner



A Journal of the History of Ideas & Culture

Volume : XXXVIII 2021

HISTORY OF

| A JOURNAL OF THE
3HNLIND ® SV3

B
E
3

Depat:tment of History and Indian Culture
University of Rajasthan, Jaipur, India "

Scanned b TapScanner “



JIJNASA
A Journal of the History of Ideas and Culture
' Vol. XXXVIIIL 2021

A Peer-reviewed /Refereed National Journal

ISSN : 0337-743-X

Scanned by TapScanner



18

A STUDY ON ALTERNATIVE INVESTMENTS IN INDIA ——
Prof. Surabhi Gawade Prof. Jonita D'Costa, Prof. Sunny Mondal, Ms. Shivani Josh;

19

A STUDY ON MENTAL HEALTH AND TEACHING COMPETENCY OF |

SCHOOL TEACHERS
M. Sheela, Dr. Y. Stanly Selvakumar

20

BREACHING THE GLASS CEILING IN INDIAN HOTEL INDUSTRY
Prathibha.R, Neepa Premodh

21

A STUDY ON DIFFICULTIES FACED BY YOUNG USERS OF SOCIAL

MEDIA ADVERTISEMENTS
J.Jani Mercybai, Dr.S.Sahayaselvi

22

EVALUATING THE IMPACT OF VOCATIONAL TRAINING ON WOMENS
EMPLOYABILITY IN GWALIOR REGION
Monika Mourya, Dr. V. K. Agrawal

EXISTENTIAL RESPECT AND CONFLICT IN ANITA DESAI'S

FASTING FEASTING
Dr. Yogesh R. Patil

24

A STUDY ON EMPLOYEE MOTIVATION WITH REFERENCE TO B2K

INFOTECH PVT LTD, ERODE
Dr. GUNASEELA PRABHU K, LAKSHNA RUBAVATHY A, MOHAMMED NOWFAL K

25

WOMEN EMPOWERMENT PROGRAMMES IN TAMIL NADU-A
STUDY
T.Ranjeetha, Dr.S.Marceline Pushpa

26

A STUDY ON MID-DAY MEAL SCHEME AND ITS IMPLEMENTATION
IN CHENNAIL, TAMIL NADU '
Parveen M. Shereef, Dr. S. Marceline Pushpa

139

27

KARMAYOGA & THE PATHS OF TRANSFORMATIONAL
LEADERSHIP IN BHAGWAD GITA

Dr. Ashutosh Shukla

144

28

DECADENCE EXISTENCE IN “A STREET CAR NAMED DESIRE” BY
TENNESSEE WILLIAMS

S.KAVITHA

149

29

PSYCHO-ANALYSTIC STUDY OF WOMAN IN THE NOVEL OF GONE
GIRL BY GILLIAN FLYNN

S.VARSHA VARDHINI

A STUDY OF HYPER LOCAL DELIVERY CONCEPTINE -
COMMERCE

Dr. Mahesh Bhalakrishnan, T.Anand

31

NANOPARTICLES FROM MEDICINAL PLANTS AND THEIRANTI-
BIOFILM ACTIVITY

Aravindh S, Kanagaraj C, Mohanapriya B

159

32

ANTIBACTERIAL STUDIES OF AZADIRACHTAINDICA BARK RESIN
AND GELATIN MDRORGANISM

Mohanapriya B, Kanagaraj C, Aravindh S

164

33

SCREENING OF ANTIBACTERIAL AND PHYTOCHEMICAL

CHARACTERS OF VITEX NEGUNDOLINN, AGAINST CLINICAL
PATHOGENS

167

Kulandhaivel M, Priyadarshini K, Sankareswaran M. Anbal S, Srinivasan P, Rajalakshmi M
19 &J W ™e

St e |\reh

172

Scanned by TapScanner



ournal of the History of Ideas and Culture

1A
JO“”. 0337-743X
sTUD

sV 2 DY ON MID-DAY MEAL SCHEME AND ITs
A TAMIL NADU,

parvees M. Shereef M.PHIL Scholar PG & Re:

. Marceline Pushpa Head of the department PG
w, "

Anna Adarsh College for Wom Partment

en Anna Nagar, Chtnnai.:(r) Public Administration

CcT
Aﬁﬁ‘ and starvation are the most prevalent issue in India. The u ivi ‘
,,ci?;m their whole life eaming to meet the ends. They are not abrcdgp s'e‘;:l':g:?r :ehcu::;::s (t)r
:'wl and mostly children belong to these sections of the society are involved in working. Ed :' .
‘ foundation for the growth of a society. Access to education is considered as agn i‘muca -
N of any children. Various programmes were implemented in the primary education sect pl;)m:cl
nght t of India especially for the cconomically deprived whe.de

. : population. Mid-Day Me | Scheme i
e of the most important programme introduced by the Government of India an{i it i:. o:e cc:?:hl:

ole in the increase of school enrolment and eradicating ger. This scheme helped in
reducing school dropouts in all government schools India especially in rural areas. Mid-Day Meal
Scheme plays an important role in encouraging school attendance especially among girls. Recent
sudies show that after the enactment of this scheme there is an increase in girl's enrolment in
whools. Mid-Day Meal Scheme encourages and boosts socialization by contributing to eradicate
aste preconceptions and fostering a culture of social equality, as the children from diverse caste
backgrounds share a meal together.

This study emphasis on the implementation of Mid-Day Meal Scheme provided in the schools
i Chennai, Tamil Nadu. The survey method has been adopted in the planned research in selected
govemment schools in Chennai. The objective of the study was to understand not only the
implementation but also to understand the institutional

arrangements and to assess performance of
Mid-Day Meal Scheme.
Keywords: Education, Malnutrition, Mid-day meals, Nutrition.
INTRODUCTION
Food and nutrition

are considered to be extremely significant and comprehensive areas of one's
ie. The physical growth of an individual, the devel
information,

opment of mind-set, capacity building, skill

understanding of educational concepts, capabilities, cognitive development, development of

fine, gross and motor skills and so forth within an individual effectively takes place due to consumption
o healthy and nutritious diet. Regarding food

egorize and nutrition, it is important for the individuals to
s g T Jifferences between healthy and unhealthy food items, one should consume healthy food

unhealthy food items should be completely avoided. The importance of nutrition education, the
%ed for nutrition education, development of nutrition education and nutrition awareness programmes
.M'b' conducted in educational institutions especially in the young minds. It has been observed that

Meakty Other educational concepts and topics, nutrition education and concepts relating to diet, food and
Y lifestyle should be taken into consideration. N
Gow Numeroys schemes have been launched and implemented for the basic education division by the
‘;’“M 10 reach the economically disadvantaged sections of the society. Though, notwithstanding
‘m% of children are still deprived of basic education due to incapability of ll)eir parents (0 send
‘%o‘lo schools because of their deprived economic position. For, these parents, sending their cmldre:_ tg
theiy ch',““m not only eaming extra financial liability but also depriving them of some money whic
ildren woylg have gotten then by doing labour.
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CYBER CRIME AND CYBER LAW

B. ARUNA DEVI M.PHIL SCHOLAR, PG & RESEARCH DEVELOPMENT OF PUBLIC
ADMINISTRATION, ANNA ADARSH COLLEGE FOR WOMEN, ANNA NAGAR, CHENNAI-40
Dr. R. ASHA ASSISTANT PROFESSOR PG & RESEARCH DEVELOPMENT OF PUBLIC
ADMININSTRATION ANNA ADARSH COLLEGE FOR WOMEN ANNA NAGAR, CHENNAI-40

ABSTRACT
CYBER CRIME IS THE WAY TO JAIL,
CYBER SECURITY IS THE WAY TO AVAIL
-ANUSH SINGHAL

Cybercrime is also called as computer crime. cybercrime is the most troublesome threat for financial
markets, on the same time, it is the most underrated by both the regulators and financial institutions.
The work is made easier and simpler in all field including entertaining, sports, business, this is a
advantage but along with-it the disadvantage of illegal activities takes place in the name of
cybercrime. It has made considerable damage to the detail retail banking, mainly through payment
scams and credit cards. there are lot of crime taking place in the society, the crimes are limitless. as
many of the cybercrimes have taking place for the financial purpose, online users must be aware of
these kind crime attacks and need to be caution with online transactions.

KEYWORDS: CYBER CRIME, CYBER LAW, MALWARE, SECURITY, HACKING, DIGITAL.

INTRODUCTION:
At present we are in the age of digital transformation and automation, where most of the work of
man is been shifted on machines for getting his work done. The computer technology helps the
human society to such a great extent that the life without the computer seems to be impossible. the
film tickets, examination results, paying bills, banking transactions all are carried out with the
computers and all the data and information has acquired electronic shape and capable to move
through the optic fibers. Today photographs, currencies, bio-data's, letters, clips, videos, songs, etc.
are been transferred, distributed, circulated and stored in electronic form. so, crime has been
experienced by people in context of their everyday lives in matter of growing concern.
CYBER CRIME
Cybercrime is the criminal activity that either targets on a computer, a network device or a computer
network. cybercrime is not only carried out by cybercriminals or hackers, in order to make money.
crime sometimes, are carried out by individuals or organizations. some of the cybercriminals are
organized, they use advanced techniques and are highly technically skilled. others are just learners of
cybercrime. in rare cases, it aims to damage computers for reasons other than profit. this kind can be
political or personal.
THE MAIN CATEGORIES OF CYBERCRIME
» criminal activity that targets: this kind of target on computers often involves viruses and other
types of malwares. the cybercriminals infect the commuters through viruses and malware to
damage the device or to stop them working. cybercriminals also use the malware to delete or
steal data.
» criminal activity that uses computers to commit other crimes: this kind of crime involve using
computers or networks to spread malware, illegal information, or illegal images

Volume : 38, No. 7, 2021 Page | 131
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Indira Gandhi National Oild
Age Paension Scheme
o

Abstract:

Indira Gandhi National Old Age Pension Scheme was introduction by the government to improve the
quality of life of the Senior Citizens by providing them with basic facilities. The main objective of this
study is to examine the socio economic background and problems of the old age people and whether
these Pension Scheme really satisfy the needs of the beneficiaries. This study is based on both the
Descriptive and Analytical methods. The Data is collected through questionnaire and the sample size is
100. The Old Age Pension Scheme is helpful to the beneficiaries and the Old Age Pension Scheme
provides Social protection to the Senior Citizen. The researcher used Tabular columns to analyze the
data collected.

Keywords: Old Age Pension, Pension, Social Welfare, Status of women, economic.

Introduction:

The ongoing Indira Gandhi National Old Age Pension Scheme (NOAPS), which was earlier known as
National Old Age Pension Scheme which was launched on 15™ August 1995 as a part of National Social
Assistance Programme (NSAP) has renamed as India Gandhi National Old Age Pension Scheme
(IGNOAPS) was renamed and launched on November 19, 2007 by Prime Minister Man Mohan Singh to
mark the birth Anniversary of Late Former Prime Minister of India Mrs. Indira Gandhi.

Originally, this scheme provided to the entire person above the age of 65 but later on the Government
decided to cover the people “Below the Poverty line” above the age of 65. Later, the ministry of rural
development decided to cover with wider range now, this scheme is provided to the beneficiaries of
above the age of 60 and cover young widows.

The Government of India also provides various benefit schemes to the senior citizen, Indira Gandhi
National Old Age Pension Scheme, Pradhan Mantri Vaya Vandhana Yojana,Varshita Pension Bima
Yojana, Rashtriya Vayoshri Yojana. The main aim of this scheme is to raise the quality of life of the
elder person by providing them with basic needs like shelter, food, medical care etc...

Objectives of the study:

+ To Analyse the status of IGNOAPS
+ To study the implementation pattern of IGNOAPS
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ABSTRACT

Employment is an important part which supports a country with economic, social and
environmental developments. Employment makes a individual confidence about their life, provide
financial stability, freedom from poverty. In India making Employment opportunities for citizens can
help to reduce corruption, remove terrorism and poverty. MGNREGS is a employment based scheme
which implemented to reduce unemployment and poverty by central government of India.
MGNREGS is a land mark legislation in the Indian history of social security legislation after
independence. This scheme has been bringing about a silent revolution in rural areas and livelihood.
KEYWORD: Employment, Poverty, Economy, Women Empowerment, Salary, Social Status.

INTRODUCTION

The MGNREGA is India's first constitution to codify development rights in a legal
framework. NREGA was passed by parliament & enacted on 5th December 2005. The NREGA
scheme was initially came in to force in 200 districts of 27 states in phase I. It is firstly launched in
Anantpur district of Andhra Pradesh on 2nd February 2006 by our Prime Minister Dr. Manmohan
Singh. It was implemented in three phases & covered the whole country within 5 years. This act
provides Employment to the rural people of India based on their rights. On 31st December 2009 the
act was renamed by an amendment as Mahatma Gandhi National Rural Employment Guarantee Act
2005. The implementation of NREGA largely depends on the active participation of 3 tier
decentralized self governance and Panchayat institutions. The basic objectives of the act is to
enhance livelihood security & standard of living in rural areas by providing at least 100 days of
guaranteed wage employment to every household whose adult member volunteer to do unskilled
manual work as this not require any kind of educational and skill. Any rural household seeking
manual work could register their name in the gram panchayat & their job card. Job card holders
he/she can apply for work for at least 100 days in the gram panchayat. Under the scheme job is to be
provided within 15 days of receipt of an application or from the date he seeks work & if they failed
to do so, the unemployment allowance would become payable to local household. The act permits
certain categories of work to be taken up for providing employment such as water conservation,
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WASTE MANAGEMENT AND RECYCLING - WITH SPECIAL
FOCUS ON CHENNAI CITY
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Abstract

This paper examines the current status of waste management in Chennai City and mainly focuses
on solid waste management. The Chennai confronts the problem in management of waste every
day. India generates sixtytwo million tonnes of waste every day. As per the latest study, solid
waste generation is expected to reach 165 million tonnes of Municipal Solid Wastes (MSW) by
2030. Different studies have shown that the inappropriate disposal of municipal solid wastes
(MSW) creates many problems for the human health and the surrounding environment. The
Greater Chennai Corporation is looking for solutions to the waste threat. The Greater Chennai
Corporation make use of various process to recover 50% of the waste generated in the Chennai
City. The Greater Chennai Corporation recycles the generated dry waste, these dry waste are
further used as raw materials. The material consumption is increasing every day this is because of
the increased consumerism and high purchasing aspirations among the people, increased
population, rapid development and urbanization are the main cause for the consumption increase.
Economic growth and industrial development always have an impact on usage of the natural
resources and environment of the country. The world is moving towards a Circular Economy
concept. The Circular economic model contributes to the use of materials in the economy, mainly
concentrating on 5R - Reducing, Reusing, Recycling, Restoration and Renovation - principles, as
long as possible. The Greater Chennai Corporation has started taking all the positive strategies for
implementation of the Circular Economy concept in Municipal Solid Waste Management.

Keywords: Solid Waste Management, Bio-Methanation Plant, Circular Economy, Dumpsite,
MRF, RRC, E-waste, Bio-Medical Waste, Chennai

Introduction

Waste management has evolved dramatically in recent times in the critical services market. Waste
management is required to reduce the human and environmental effects of waste. The world
produces 2.01 billion tonnes of urban solid waste per year, of which 33% of the waste is not
managed in an environmentally safe manner. It is also expected that by 2030 the generation of
Municipal Solid Waste (MSW) in the world, will reach 3.0 billion tonnes. The urbanization is the
main problem in the developing countries. This steady rise in municipal solid waste generation is
motivated by population growth, increased Gross Domestic Product, and urbanization. The
developing countries like India, urbanization arises mainly from migration of people from rural to
urban areas. This creates problems such as the rapid population in urban areas and infrastructure
deficit due to lack of a fund to provide important services to the growing number of inhabitants.
Developing countries produces 0.54 kilograms per capita of waste per day on average, and this rate
is expected to grow by about 1.5% annually. This increase in per capita waste generation is also
influenced by the country's lack of strict laws and policies in management of solid waste.

The Greater Chennai Corporation is responsible to provide the essential service of Solid Waste
Management (SWM). Improper waste disposal has had an adverse impact on the environmental,
health and economies of the government. The Chennai city affected by extreme pollution and
health-related issues due to inadequate management of solid waste. Therefore, the Greater Chennai
Corporation is in a position to follow and encourage any component of the sustainable hierarchy
to ensure the safe disposal and management of municipal solid waste.

The Circular Economy concept is the recent trend in the management of waste. According to this
concept the material is used to its fullest extend without being wasted which includes principles
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ABSTRACT

The efforts of a company is to increase the awareness for a particular product or service, or fo
increase consumer awareness of a business or organization. Online radio is a digital audio service
nansmitted via the internet. It is generally used to communicate and easily spread messages
through the form of talk. It is distributed through a Wireless Communication Network connected
10 a Switch Packet Network (the internet) via a disclosed source.

Through Internet radio advertising, advertisers can reach a target audience of young adulis
effectively. According to a survey conducted by Edison Research and Triton Digital, 77 percent
of 18 to 24 vear-olds listen to Internet radio monthly. Since many Internet radio listeners use
Computers, 'Smar! phones and Tablets, they are more likely to visit a website or social media
g. Internet radio advertising affords advertisers the flexibility to effectively

page while streamin .
integrate other forms of online advertising, such as web banner advertising, into their

advertising strafegies for greater effectiveness.

Internet radio audience has grown quickly. The industry commands somewhere'benatfeen 600— 900
million monthly listeners globally. Research reveals thc_rr 57% of f'he population listens _"’O”WJ’
and 50% weekly. That will (ranslate into 177 million hster’aer‘s fhh-T vear. The gr OWff’ W’{! fTUO'.W
Internet radio and streaming music services to capture an mc.’r 9‘:’-””3 share of ‘lhe §42 db’_” ’_0” "”
mobile advertising. The online radio industry has changed significantly over time, and il is big

iSiness foda eness o

f’ F 22\ e - b}
s Researchers have planned 1 Jer the age group of 18-22 year old in the Chennai

"medium with a sample of 100 in number un
City region,

KEY WORDS: Advertising, Online Adbvertising, Wireless Communication Network, Switch Packet
= JRDS: Advertising,
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- ABSTRACT

uman being and they form an integral part of the socio-cultural

are vulnerable to abuse and violation. It is the duty of the
constltutmnal measures. The sm.latzon in most of the tlnrd-

ofhuman rights by many groups. Violence against women is
y, but reinforces women'’s low status msocxctyandthcmluple
en though several initiatives taken by the state as well as the
protect the human rights of the women but still adequate yield has
examme the influence of work stress, discriminatory practices,

, pmteotwcmeasuresandﬂleammmapmwdedbyﬂngummt
man right violation and health status of the women garment workers

s /hich are a must for all human beings. They include all
irrespective of class, gender, age, caste, religion, language,

al, mbnbnnc and political activities, rights to embrace
I ta nghts ofall human beings are the rights to life.
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ABSTRACT

Drinking should be clean that means it should be free from a microorganism, harmful chemicals,
and other pollutants. Consuming unsafe drinking water may lead to several waterborne diseas
and other long-term chronic health problems. Water preservation includes the policies.
methodologies, exercises to oversee freshwater as a maintainable asset to ensure the water condition
and meet the current and future human demand.India faces the water scarcity problem throughout
the country, it introduced the National Water Policy (NWP) to control the situation. But NWP
neglected to have any discernible effect in improving water executives in India. The reason that
water is a state subject and consequently central government can'’t do much is not legitimate.
Many states have adopted a state water policy. Even such state-level policies have failed to make
an impact on practice. Reasons for the NWP basically being a paper exercise are many, including
lofty drinking and policy prescriptions that are divorced from reality. Lack of courage at the water
ministry to take a firm stand on any of the provisions at either the drafting or the implementation
stages and the practice of keeping specialists away from policies. So, it is important to take immediate
action upon our water policies and rectify the water issues in India. This paper recognizes the
issues confronting water administrators today and future research expected to more likely educate
the individuals who endeavor to make an increasingly reasonable and attractive Sfuture.

Keywords: National Water Policy, Water Management, administration, ministry

Introduction

Water is a prime natural asset, a fundamental human need, and a valuable national
resource.Planning and the advancement of water assets should be represented by national authorities.
The country’s population is expected to teach a level of around 1620 million by 2050. The drinking water
needs of individuals and animals have additionally to be met.In keeping with the objective of the International
Drinking Water Supply and Sanitation Decade Programme (1981-1991) also envisaged providing adequate
drinking water facilities to the entire population in both urban and rural areas(1].

128

Scanned by fépScanner



Vol. 9 No.2 December 2019 ISSN 2249 - 8117

Peer Refereed International Reseatch
Journal of Commerce, Management & Social Science

Scholars Association of Kerala
Ruby Villa, Kozha P.0O.
Kottayam Dist. Kerala-686633

Scanned by TapScanan



10.

11.

12,

13.

14.

1

16.

17.

CONTENTS

A Study on Non-Significant Causes of Absenteeism of College Students
Kuldeepsingh J. Rathod, Dr. Ashok D. & Shaikh Bushra Atique

Customer Segment Analysis for Casino Strategy: Differentiation based on
Value and Volume with Implications for Scale
Albino Thomson

Ground Water Exploration, Modelling and Management and the Study of
Central Ground Water Board in India
R. Subhalakshmi & Dr. S. Marcelin Pushpa

Development of a Learning Package to Enhance the Techno Pedagogical
Competencies of Teacher Trainees
S.R. Prasanth & Dr. R. Rajan

Talent Management as a Strategy to Influence Organisational Development
Haritha S.M. & Dr. Vinod A.S.

Vicious Circle of Climate Change: A Challenge to Food Security in
Developing Countries
Jerom James

Relevance of Kettuvallam in Foreign Tourism
Sanjith S.R. & Dr. Vinod A.S.

A Study on Marketing Strategies of Beach Tourism in Kerala
Rakhi M.R. & Dr. Vinod A.S.

Problems and Prospects of Book Publishing Industry in Kerala
Aby R.L. & Dr. K.S. Suresh Kumar

A Study on Financial Liquidity of Pharmaceutical Companies
Dr. Shaji U.

Accessibility to Financial Services for Financial Inclusion: A Study on
the Significant Differences in the Behavior of People along the Coastal
Region of Ernakulam District

Linda George

Sectoral Indices and Industrial Sectors in Indian Stock Market -
Correlation Analysis with NSE Nifty
Renu Sree S. & Dr. Vinod A.S.

Implementation of International Financial Reporting System in
Banking Sector: Issues and Challenges
Sangeetha S. & Dr. Soju S.

Digital Marketing - Challenges and Opportunities

Dr. Binija George

Predictability of Roc Indicator: Evidence from Indian Stock Market
Dr. Sajeeve V.P. & Dr. Shaji P.N.

Study on the Strengths and Weaknesses of Kerala Health Sector:
Case Study on Different Age Groups in Pala Municipality
Amal Philip

Financial Literacy of Tribal Communities in Idukki District in Kerala
Jithin Jacob Sabu & Dr. Biju T. George

Scanned by TapScanner

1-5

6-8

9-15

16-20

21-25

26-32

33-38

39-43

44-50

51-64

65-70

71-80

81-87

88-91

92-101

102-111

112-119




MIRROR Vol.9 No.2 December 2019 s
Peer Referced International Journal 188N 12498117

GROU{‘\I’:)F\‘:f\"l‘ER EXPLORATION, MODELLING AND MANAGEMENT AND

TUDY OF CENTRAL GROUND WATER BOARD IN INDIA

R. Subhalakshmi
M.Phil. Scholar
P.G. & Rescarch Department of Public Administration
Anna Adarsh College for Women, Anna Nagar, Chennai-40

Dr. S. Marcelin Pushpa
Associate Professor
PG & Research Department of PUblic Administration
Anna Adarsh College for Women, Chennai - 40
Mob.9840199992

ABSTRACT

Water is indispensable for life, in our rapidly changing world where there are many challenges regarding

water arise, Globally, over 2 billion people use groundwater as a source of drinking water. Groundwater

is considered as an invisible natural resource. Identifying the location of its availability is a challenging

task, because it is available in different proportions, in various rock sorts and at numerous depths, on the

surface layer of the earth. Some groundwater models may be used to predict the effects of hydrological

changes on the behavior, also nowadays the groundwater models square measure utilized in numerous

water management plans for urban areas. Groundwater makes up the largest reservoir of freshwater in

the world accounting for over 97% of all freshwater available on earth. In India, the Government took

many initiative through Ministry of Jal Sakti (merging of two ministries such as ministry of water resources

and ministry of drinking water and sanitation) and other aspect such as Groundwater Regulation in India

with constitutional provisions, Central Ground Water Board with the Collaboration of UNDP and by
NITI Ayog which explains about the rights and obligations relating to groundwater management and also

for climatic impact and measures related to groundwater. But, today scenario, due to.variou-s anthropoger}ic
reasons slowly this zone became contaminated. The commonly observed contaminants include arsenic,
fluoride, nitrate and iron, which are geogenic in nature and it is necessary to pay ample attenthn to
groundwaterand its role in securing water supplies and with water-related risk and uncertainty.
Unfortunately, the water table of groundwater in many regions of the country .ha‘\s Flropped and Impact of
climate change on the bottom water regime is predicted to be severe. Thus, it is important to know the
significance of water resources management through the precise study of groundwater management.
This paper explains the issues about the reason, impact, measure and management qf grm._mdwater with
the constitutional provisions and to study the influence of Central Ground Water Board in India to safeguard

the groundwater sustainability. gt
Keywords: Groundwater, Exploration, Groundwater Model, Contamination, Water Resource
Management, Central Ground Water Board in India.
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ECOLOGICAL RESOURCE MANAGEMENT AND ENVIRONMENT

Ms Bhavana Marwaha
Research Scholar
Department of Public Administration and
Anna Adarsh college for Women, Chennai
ABSTRACT
“Earth provides enough to satisfy every man’s needs but not every man’s greed”.

~-Mahatma Gandhi

This paper is an attempt to explore the interconnection between tourism, ecology and
development. Tourism is changing rapidly as nature, heritage and recreational destination
become more important, and as conventional tourism is forced to meet tougher environmental
requirements, In an era of heightened environmental consciousness and accessibility to exotic
locales there exists a challenge to enable people to enjoy and learn about the natural, historical

and cultural characteristics of unique environments while preserving the integrity of those sites.

The creation of earth, magnificent environment, nature and its numerous wonders are
beyond the perception of mankind. Nature has been so kind to man. Ever since its appearance
on the earth’s surface man has been dependent on nature for his subsistence. Everything that
comes from nature has some utility for man. Any material which can be transformed in a way
that it becomes more valuable and useful, can be termed as a resource. Thus land, water,
minerals, forests, wind and wildlife are resources. Water is the strength of planet and source of
energy for every living organism. Wind is another natural and inexhaustible source of energy

and considered to be God (Vayu Devta) in Hindu mythology.
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mkpn mmﬁm;.r Amm;lytr Ninaivu Widow Remarriage
| muthu Ammaiyar Ninaivu Free ly of Sewing Machine Scheme °
Welfare Board, Protection of anmm Duml?cl Violence ::?ﬁﬁ, Du:y' o
51, Cradle Baby Scheme,Dr.MuthuLakshmi Matemnity Benefit Scheme (DM
| Hostels, Service Homes, Higher Education to Girls, Tamil Nadu state ¢,
Women,“SAKHI"- One Stop Centre (OSC) in Tamil Nadu, Women Heipline <iip1ee
Thittam and so on.This scheme provides assistance for Education, Life g
Scholarship, Nutrition, Subsidy on the loans, Self-employment and other £ e
9 Prlme aim of all schemes, Acts, services and commissions are for the em '
I llﬂvclopnmt and Welfare of children and Women. The Study is based mp;:tmm'__: =
secondary sources which were collected from the various sources like books, i :
and intemnet sources. A survey was conducted to know the status of women welfare in:

The rescarch paper consists of L Introduction ILLiterawre Review TII. Data Interpret

Key Words:Women Welfare, Schemes, Programmes, Government, Empowerment.

INTRODUCTION
Status of Women in India
The status of women during Vedic period sounded better than the modemn period. This was evaluate
based on the availability of historical and literary evidence on the other during the medieval p
The position of women declined gradually and reached the lowest position in society during
period in India. During the pre-independence period India had witnessed two important ¢
which affected the condition and position of women are The Social Reform Movement of the.
century and The National Movement (1887) of the 20" Centwry. Both movements triggered an
enlightened many people's minds, which later helped women to get a better position in modem Indid
Initially, they focused to reform practices like Sati, Child Marriage, Polygamy, and ill-treatmet
widows, the ban on widow marriage, education to women and denial of pmpert]l 1
Ghandhiji has stated that if a woman is educated in a family then the whole family will b
He versioned, education would be a right solution for all social evils that r.xfsted %
faith was reflected in many of his revolts like Satyagraha, Non-cooperation ?:;erm
Violent Movement. He had immense trust on women without any mgﬁ;_lﬂilgw S ble soliic
caste. After India’s Independence many legal measures were taken mﬁ::ic:ln e
women welfare. Articlel4 spoke about equality in all the f:;lds;mkw
disparity, Article 16 provided equality in public employment. Indian s

Status of Women in Tamil Nadu
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A STUDY ON OPTIMIZING DIGITAL
ADVERTISING CAMPAIGNS IN SOCIAL MEDIA

TAMILARASI K
Anna Adarsh College for Women, Anna Nagar, Chennai
Email: tamilarasi2705@gmail.com, Contact: +91 9677069380

Abstract:

This study converse about the challenges and process of developing campaigns of digital
advertising. Advertising should be presented in a creative way as it is a method of presenting
a product in an artistic, attractive, and agreeable manner. Now-a-days people spend their
time more in social medias which provides extensive platform for launching massive
campaigns in digital advertising and meanwhile many advertisements are simply ignored
which is a drawback of advertising in this platform. This study concentrates on how fo
improve the campaigns of digital advertising by using some strategies and how it will
influence the people while watching the advertisement. For this purpose social media is taken
into analysis.

The objective of the study is to improve the digital advertising in social media and how it
execute the strategy by showing the advertisements repeatedly, using different technical
expertise, catchy slogans, music, celebrity persuade. The study was descriptive in nature. A
structured questionnaire was distributed to all respondent. It was divided into two parts. The
first one is demographic information, the second part was framed to know the campaigns of
advertising in social media. In this EXCEL and SPSS statistical tool was used to analysis the
data and findings were presented through graphs and charts with interpretation.

Key words: strategy, social media, campaigns of advertisement.
INTRODUCTION:

Digital advertising also called as internet, online advertising is a world wide service sector. It
is mainly meant for its cheaper use of medium to reach mass people at a time without
spending much money when compared with other form of advertising. It is also popular for
receiving immediate response from consumer either it is good or bad. The digital ads are not
for promoting a product website by posting ads on particular webpage. It needs effective
strategy to improve the sales of product and achieve the goals. online advertisements not only
post bannered advertissments on their website but it also make people to enrich their
knowledge of the product and services offered. Online advertising include various
advertisements in facebook, twitter, snapdeal, youtube, instagram, other type of ads are
banner ads, sponsored ads, key words ads, classified ads and e-mail ads.
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SCRUTINIZING THE ATTRIBUTES OF PURCHASING
BEHAVIOR, ATTITUDE AND PREDILECTION
TOWARDS ONLINE SHOPPING

LAVANYA.E

Anna Adarsh College for Women, Anna Nagar, Chennai
Email: lavaelango1997@gmail.com, Contact: +91-8144146401

ABSTRACT

Scrutinizing the attributes of purchasing behavior, attitude and predilection towards
online shopping which represents and aid to explore the individual’s attitude in predilection
towards a particular product which brings satisfaction and individuals ultimate desire is been
successfully attained. Shopping in online provides wide opportunity to both the purchaser and
consumer. This field in short period of time shows a rapid growth in online market and
opportunities are utilized effectively.

The objectives of the study are to identify the predilection of different options provided
in payment, to examine the excessive growth in specific product, to analyze the supreme
attributes for deciding the successive factor, to figure out the fear factor faced by the
purchaser in shopping online. Through structured questionnaire the survey was organized
and conducted among 50 respondents.

As a result it is revealed and found out that the majority of the respondents prefer
payment through cash and concern more about their privacy and security. The attributes of
wide utilization in shopping online is due to easy access and it has become trend.

Keywords: Purchasing behavior, Attitude, Predilection, Attributes and Online Shopping.
INTRODUCTION

Big data is systematically prepared and extracted from the big size data into reduced and

relevant information required by massive wide producers and manufactures for better
efficiency and utilization for further purposes.

Internet plays a predominant and major role in each and every individual’s life. Utilization of
internet from young age to old age has been increased tremendously. Through internet we can

find, explore, look and hunt any kind of information which is required for any particular
purposes.

Shopping in online involves purchasing and selling of goods and services. Shopping in onliné

is one of the best, innovative and creative ideas introduced by Michael Aldrich in 1994.
People all over the world started enjoying shopping online. Shopping online facilitates the
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HRM AND BIG DATA PREDICTIVE
ANALYSIS IN EMPLOYEE RETENTION
WITH SPECIAL REFERENCE TO
WOMEN EMPLOYEES

NUSRAT FATIMA.B, M.com (general) Il Year,
Department of Commerce
Anna Adarsh College For women
e-mail: nusratbasheer97@gmail.com,

ABSTRACT

Human resources are the life-blood of any organization. The research paper is an attempt to
understand and find the opinion and attitudes of the various categories of employees of the
educational Institution. This study emphasizes on employee practices asthey are the most vital
and dynamic resources of any organizationand retention factors like compensation and benefits,
performance management, retention measures, and career development, hence, requiring an
extensive review. The primary and secondary data was used for the study and primary data was
collected through well- structured questionnaire. The biggest challenge that organizations are
facing today is not only managing these resources but also retaining them. Securing and
retaining skilled employees plays acrucial role for any organization, because employee's
knowledge and skills are central to companies’ ability to be economically competitive. A sample
of 25 employees from the institution were chosen for the study which helped to analyse their
satisfaction level towards the institution.Simple percentage analysis was used as a statistical
tool for analyzing and interpreting the opinions of the employees. Effective employee retention

practices will help in withholding the employees as hiring process is complicated and also
expensive for the institution.

Keywords: Human resources, employee retention, satisfaction.

INTRODUCTION

In the current scenario, employee retention has been interest to the researcher, employers and
for human resource management. The Education sector is witnessing large scale attrition of
talented employees and making retention of critical manpower resources as a key challenge for
human resource of an organisation.Retention of key employees is essential for long term
survival and for the success of any organization. It is a known fact that retaining your best
employees ensures customer satisfaction, increase product sales, satisfies colleagues and
reporting staff, which uplifts organizational knowledge and learning. Retention is defined as
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IMPACT OF EMPLOYER BRANDING IN
EMPLOYEE RECRUITMENT AND
RETENTION - A STUDY WITH REFERENCE
TO IT SECTOR IN CHENNAI CITY

VAISHNAVENM ,

Research Scholar
Anna Adarsh College For Women, Chennai

Email: Vaishnave66@Gmail.Com, Contact No: +91-9789065546

Abstract

the product’s image. This image will influence the perceived worth of the product and will
increase the brand’s value to the customer, leading to brand loyalty. An employer brand can
be used to help organisations compete effectively in the labour market and drive employee
loyalty through effective recruitment, engagement and retention practices,

The results of the study suggest that organisations use employer branding process in their

Keywords: Employer Branding, Employee Retention, Effective Recruitment, Employee Loyally.
INTRODUCTION
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AN ANALYSIS OF E-COMMERCE USERS’
OUTLOOK TOWARDS SENSTIVITY, PRIVACY
AND SECURITY OF DATA

CHARU MAHESHWARLR
EMAIL ID: charumaheshwari799] (@gmail.com
CONTACT NO: 7550027463

Research Scholar, Anna Adarsh College for Women

ABSTRACT: The present study allempts to provide ins
Commerce sites has become widespread among

sensitive data to perform their day to

ights on how data sharing on E-

the users. Users share complex and highly
day transactions. The recent technological
developments have necessitated pondering upon the privacy and security of th

e data shared
by the users. This study tries to identify the type of data the users share on these websites and
the reasons as such. The findings confirm that users consider Debit/Credit card numbers, ID

Proof numbers, photos and passwords as highly sensitive and avoid sharing these types of
personal data. The cross tabulation result has exhibited that female users are highly afraid of
their data being misused by unknown parties. The correlation test verified that significantly
positive relationship exists between gender and fear of personal data being mis

handled.
KEYWORDS: E-Commerce, Privacy, Security, Personal data.

L INTRODUCTION: With the progression of technology,

become a matter of utmost importance. Today,
inevitable. With the increasing use of internet, on
amplified. These businesses require huge ma

specificities, thereby emerging as a flourished business giant in the market. With the

tmergence of new digital commerce businesses, the data of the customers are hoarded in
order to beat the competitors and to rule the market.

data safety and privacy has
data sharing has become omnipresent and

line commerce businesses have also swiftly
gnitude of customers’ data to target their

It has become indispensable for the €-commerce users to share their personal data with such

e"_lel'prises in order to avail their services. Hence at this stage a series of question arises in the
Minds of the users that to what extent is their data safe and private, what if their personal
Information is being mistreated or are they being tracked 24*7. Despite facing such dilemma,
I‘:0'.1511!'111‘:rs share their data with these enterprises based on their trustworthiness. Consumers
Strive hard to protect their data either by providing false information or by denying disclosing
the same. Thus, it is crucial to understand how consumers perceive the sensitivity of their data

“'hile Sharing on internet commerce sites and also to discover the ways and means through
Which they try hard to protect their data from unauthorised access.
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REASON FOR SHOPPING CART ABANDONMENT:
AN ANALYSIS ON MOBILE APPS

MANJU .A
Research Scholar,
Anna Adarsh College For Women
EMAIL: manju25ashok@gmail.com
Contact: 8668140275

ABSTRACT: Mobile Applications have become a most popular means of shopping for majoriry
of the consumers. These days’ consumers prefer to have an easy shopping as the technolo gies
have brought up a great change in the mind-set of the shoppers. Purchasing throzfgh online
mobile apps makes it comfortable for the buyers to make choice and saves a lot of time for ql]
the consumers in and around the world. Purchasers prefer to order online through varioys
mobile applications, it also helps them in comparing the prices on other sites and make their
purchases according to their convenience. The objective of the study were to find the most
preferred online mobile app for shopping .to identify the reasons for shopping cart
abandonment, to analyse the problem faced by the online shoppers, and to suggest measures to
reduce the abandonment of shopping carts. The study was conducted by receiving the data from
50 online shoppers. The study was descriptive and analytical in nature. Appropriate statistical
tools like SPSS and EXCEL were used to analyse the data. Chi square test has been used to find

out the association between two variables. Data were presented in the form of charts and
graphs.

Keywords: Mobile apps, shopping carts, online shoppers.

L INTRODUCTION: A Mobile application, is also called as a mobile app is a software

application that has been devised to run on a mobile device. Applications are generally

been downloaded through Google play stores. Let that be for shopping purpose,

educational purpose, or entertainment purpose mobile apps have been playing a entirely
different and an important role for

. people of all age groups. The major advantage of
having a phone appliance is that

the availability of various shopping operations.
Exercising the usage of a mobile programme has subsequently raised in these coming
years. In the shopping software’s i

r. Krithika, Dr. Rajini.G (2018), in the study titled,
ne Shopping Cart Abandonment” interprets the focus on
that the perceived waiting time, online tracking and risk

g variable. Moreover online consumers are mostly time conscious,
onment of carts,

the variables which has found
are the key influencin
which leads to aband

Guei-Hua Huang, Nikoloas Korfiatis, Chun-tua

paper, “Mobile sho

i n Chang (2017). ; h
Pping cart abandonment: The g( ), in the researc

role of conflict, ambivalence and
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ARTIFICIAL INTELLIGENCE ON
EDUCATION OF TUTORS &
EDUCATIONAL APPS CANLEAD TO A
NEW FUTURE

JENCYT.J

Research Scholar
Anna Adarsh College for Women
Email: jenujency25@gmail.com, Contact: +91-9283331301

ABSTRACT:

Antificial intelligence can determine the most effective way for each student, arnﬁcic'zl
intelligence tutors can offer additional support to students and they can give them feedback in
their studies. Students will get all the necessary knowledge through innovative teaching skills
used by the tutors. Some schools are using artificial intelligence systems to monitor student
progress. Artificial intelligence can help enhance the quality of education by analyzing
students’ psychology.

The objective is to explore the perception of tutors and students on effectiveness in artificial
intelligence in the classroom. The aim is to get the students’ motivation by using the education
apps for making the teaching more interesting. Today, students don’t need to attend physical
classes to study as long as they have computers and internet connection. The artificial
intelligence will also be personalized tutoring for students outside of the classroom.

Further, the study was conducted among 50 respondents that were collected through a
questionnaire by a convenient sampling method. EXCEL and SPSS were the statistical tools
which were used to analyze the data and the findings were presented through graphs and charts
with interpretations. From this study I have found that more number of studenis using
educational apps for studies. Students are studying mostly during the examination times we
should change the motive of studying among the students. Studying is for gaining knowledge
not for marks oriented.

L INTRODUCTION

Artificial intelligence is a top trending technology right now which is making its presence across
the globe. Artificial intelligence can significantly impact the future of our education Tutoring
apps are customizing their lesson structures depending on the performance of a unique user
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ABSTRACT:

Smart classroom act as a large white tablet and smart pen replacing the traditional
blackboard and chalk. Smart classroom are designed to meet the contemporary challenges
and to develop the student abilities and performance level in academics. Smart classroom
benefits both the teachers and students to access audios and videos, multimedia, images,
online websites, PPT presentations, 2D & 3D animations which aid the students to grasp and
visualize the subject concept. It includes various advantages such as enhanced learning
experience, interactive learning experience, access to online study material, time saving
technology and increased productivity in learning. This article on “Transmutation of smart
classrooms and its effectiveness among government school students” objects to confirm the
availability of smart classroom in government schools, to determine the adaptability of smart
classroom replacing the traditional teaching in government schools and to estimate the major
effectiveness of smart classroom in government schools. The questionnaire partitioned into
three parts namely respondents profile, functioning of smart classroom and effectiveness /
drawbacks of smart classroom in government schools. The survey was conducted by
distributing 70 questionnaire out of that 62 questionnaire were completed forms, by further
evaluation 535 respondents availed by smart classroom facility were considered for the study.
The respondents are higher secondary students of government schools under various classes
such as primary, matriculation and higher secondary standards. Each responses are entered
and analyzed using various statistical tool such as EXCEL and SPSS for charts and graphical
representation. The study has revealed the availability, adaptability and beneficial decisive

fa;rs achieved and hindrance over the transmutation of smart classroom in Government
schools.

Keywords:Smart classrooms and school students.
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ABSTRATT: Today smart phones have changed our life bringing world as a global village to live
in. Mobiles are widely used in all fields by all class of people without discrepancy with age of
people. Advent of laptops and smart phones has paved way for smart learning through different
apps. Education apps and online course helps in savings time for student by eliminating travel
from one place to another. The main objective of this study is to find out the perception of study
toward educational apps and its effectiveness. The study was exploratory in nature with
convenient random sampling technique. A well structured questionnaire was circulated among
respondents. The findings of study revealed majority of students preferred learning through

educational apps. The study also felt that black board was preferred mode of learning. Appropriate
statistical tools were used to analyze the data.

KEYWORDS: educational apps, student’s perception, learning and smart phones.

INTRODUCTION: Mobile phone plays a vital and crucial role in our day to day life. Mobile
applications have made life simple and easier. Technology has brought a drastic improvement in
various fields of economy. It has also led to the development of education system in our country.
The main advantage of mobile device is portability and wireless connection, thus leads to
convenience of the user. The study aimed at finding out the perception and satisfaction of students
towards educational apps. Mobile learning is defined as learning through electronic gadgets such
as smart phones, iPods, PDAs etc. Students use education apps not only for primary education
purpose but also for competitive exams and other certificate courses. Educational application

earns its importance mainly due to innovative teaching styles adopted by professionals and it
connectivity to various parts of world.
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