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ANNA ADARSH COLLEGE FOR WOMEN
DEPARTMENT OF B.COM MARKETING MANAGEMENT-SHIFT I
LESSON PLAN - ACADEMIC YEAR 2021-2022
EVEN SEMESTER

NAME OF THE STAF: DR.K. INDUMATH]

TOTAL HRS: 45

NAME OF THE SUBJECT: PRINCIPLES OF MARKETING
YEAR/SEMESTER: I YR BMM/II SEM

SUBJECT CODE: CM22B

UNIT | CHAPTER HOURS METHODOLOGY [ ICT TOOLS

ADOPTED

v Channels  of  Distribution | 15 Lecture & Power Point

Channels of Distribution - questioning, presentation,

Levels - Channel Members - Discussion GCR '
Promotion - Communication

Mix - Basics of Advertising,
Sales Promotion and Personal
Selling

Y% Recent Trends in Marketing E - | 20
Marketing - Online Retailing -

Explanation with You tube videos

examples &
shopping malls - Consumer Assignments
Protection Act - Salient Features
- Consumerisation - Consumer
Rights, Consumer Grievance
Redressal Fo- rums- Role of
social media in Marketing.
11 Branding - Labelling - Product | 10 Explanation with GCR
Mix - Price - Pricing Policies and examples

Methods.













